
How to get to the top? Use SEO!
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About SEO, what is that, history

What is SEO?

• SEO is the abbreviation for the search engine optimization.

• SEO is a collection of techniques, how to be on the first positions in
the search engines results.

Why are search engines so important?

• Search engines are the biggest resources of your websites traffic.

• Higher traffic means more visitors.

• More visitors means more customers and higher profit.
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About SEO, what is that, history

SEO history
• History of SEO began in the mid-1990s, as the first search

engines start cataloging the Web sites.

• Site owners quickly discovered how is important to be on the
first positions there, because they observed sharp growing
traffic to their sites.

• And this is still valid.
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How Search Engines works

What are the search engines?
• Search engines use programs, called bots, robots, spiders or

crawlers that go through Web pages, read them and follow
links to other pages.

• The content of web pages are stored in search engine
databases. When you search any terms, search engine seeks
out these databases and return appropriate results, based on
defined algorithm.
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How Search Engines works
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Search algorithms

• Each search engine has their own Search algorithms.

• Generally, algorithms rate following main criteria:

Keywords placement and density

Link popularity

Other rules

How Search Engines works
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Legibility of HTML code for SE robots
• Search engine robots read the text and follow links.

• If robots don‘t see any text, any links, they can‘t crawl your
website. They can‘t index your pages into their database.

• Avoid using of:

Flash without HTML alternative

Frames

JavaScript directly in HTML code

How Search Engines works
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Why you need to be on the first
positions in organic search

How do you search on the internet?

• Probably, you go to the search engine, type search term into
the search box and then you click on search button.

• Is there anyone who uses another way?

• Generally, most people go through the internet by the search
engines.
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Why you need to be on the first
positions in organic search
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Why you need to be on the first
positions in organic search
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Why you need to be on the first
positions in organic search

Eye tracking studies
• study conducted by search marketing

firms Enquiro  [enquiroresearch.com]

• The study found that most viewers
looked at results in an "F" shaped scan
pattern, with the eye travelling vertically
along the far left side of the results
looking for visual cues (relevant words,
brands, etc) and then scanning to the
right, as if something caught the
participant's attention.
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Why you need to be on the first
positions in organic search

Eye tracking studies
• Eye tracking studies performed at

Cornell University by Laura A.
Granka, Thorsten Joachims and
Geri Cay.

• They used a sample of
undergraduate students
instructed to perform search in
Google for 397 queries on topics
covering movies, travel, music,
politics, local and trivia.
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Why you need to be on the first
positions in organic search

Search statistics
• 84% of online Americans have used search engines [Pew Internet &

American Life Project, January 2005]

• The percentage of Internet users who use search engines on a typical
day is 49% in 2008 [Pew Internet & American Life Project].

• Almost 12 Billion U.S. searches were conducted in July 2008.
[ComScore]
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Why you need to be on the first
positions in organic search

Search statistics
• A 2006 survey by AOL and Henley Centre, a UK research firm, found

that 73 percent of respondents listed search engines as important
sources of information when considering a product or service.

• A 2007 survey by Internet data firm comScore found that 60 % of
consumers use the Web as their first-line tool to search for local
businesses

• 60 % percent of those searchers go on to make a purchase from a local
business.
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Why you need to be on the first
positions in organic search

Search statistics
• Research conducted by search engine marketing firm iProspect in 2006

showed search engine users increasingly clicking on results in the first
page of search results (62 % as compared to 48 % four years ago).

• The same study has shown that fewer people are willing to click on
listings from the third page of search results (10 percent compared to
19 percent four years ago).
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Proportion of the Search engines
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Proportion of the Search engines
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Why you need to be on the first
positions in organic search
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iProspect Search Engine User Attitudes (April-May 2004)
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Why you need to be on the first
positions in organic search
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Why you need to be on the first
positions in organic search
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Why you need to be on the first
positions in organic search
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Source Visitors Sales Cost
Cost Per

Sale

PPC 6531 20 73 449 CZK 3 673 CZK

SEO 10736 71 50 000 CZK 710 CZK

MONTH OVERVIEW : October 24th 2008 - November 2008 23rd



Why you need to be on the first
positions in organic search
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Source Visitors Sales Cost
Cost Per

Sale

AdWords 43703 201 £9,991.45 £49.71

SEO 41057 209 £900.00 £4.31

6 MONTH OVERVIEW :  November 2006 - April 2007

http://www.darrenatkinson.co.uk/articles/cost-effective-seo/

http://www.darrenatkinson.co.uk/articles/cost-effective-seo/


Why you need to be on the first
positions in organic search

That is, why search engine and
placement there are important for

your online business.
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Why you need to be on the first
positions in organic search

So, where do you want to be?
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Why you need to be on the first
positions in organic search
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Why you need to be on the first
positions in organic search
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Case studies
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• The biggest czech movie
database, where you
can read the reviews.

• We continuosly improve
this website.

• We did
– SEO audit

– Keywords analyze

– Usability audit

– Linkbuilding
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Case study – www.csfd.cz

http://www.csfd.cz


Case study – www.csfd.cz
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Total Conversions

Case study – www.csfd.cz

Data from Google Analytics – 18th June 2007 to 23rd November 2008

http://www.csfd.cz


SEO process

Analysis

On-page
optimization

Off-page
optimization

Monitoring

Reporting

Improvement
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• Travel portal – searching
of last minute tours,
trips, airplane tickets,
accomodations and so
on.

• We did
– SEO audit

– Keywords analyze

– Usability audit

– Copywriting

– Linkbuilding
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Case study – www.airstop.cz

http://www.airstop.cz


Case study – www.airstop.cz

42

All Traffic Sources

Search Engines

Data from Google Analytics – 1st October 2007 to 1st October 2008

http://www.airstop.cz
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Goal Conversion Rate

Case study – www.airstop.cz

Data from Google Analytics – 1st October 2007 to 1st October 2008

http://www.airstop.cz


Review in points

So, what is important for your online success?
• Identify your target audience

• Discover your competitors

• Find out keywords, that your target audience use

• Build content, site structure and internal navigation with respect to
SEO and to important keywords

• Public outside your web

• Acquire external links to your website

• Monitor your traffic

• Evaluate results and do improvement
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SEO Expert, s.r.o.

• WWW: www.seo-expert.cz

• Address: Pod vilami 8,
14000, Praha 4 - Nusle

• E-mail: radek.karban@seo-expert.cz

michael.muselik@seo-expert.cz
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